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About Optical Connections
 
For more than 15 years, Optical Connections has been the trusted source of 
news, analysis, and insight for the global fibre optic and photonics industry. 
 
Our readers include decision-makers, engineers, and innovators from across 
the ecosystem, from network operators and data centres to equipment 
manufacturers and research organisations. 
 
Published by the team behind the ECOC Exhibition and TOP Conference, 
Optical Connections delivers unrivalled access to industry professionals 
worldwide through a powerful multi-channel platform:

Connecting the global fibre optic community

Contact Us

ABOUT

MAGAZINE REACH 

11,000 
professionals read  
the magazine in   
print and online

6,400 
 

SUBSCRIBERS   
receive the 

newsletter twice 
each month

37.4%  
 
AVERAGE OPEN 
RATE  
for our fortnightly 
newsletter

10,800 
 

ACTIVE USERS   
visit the website  

each month

6.6%
 

AVERAGE UNIQUE 
CLICK RATE 

for our fortnightly 
newsletter

23,400  
 

PAGE VIEWS  
across the website 
each month  

The editor welcomes contributions or editorial proposals from industry about the 
following subjects: New technical developments, technologies, case studies, 
network problem-solving, business developments and standards affecting the 
industry.

Editor 
 

Brian Dolby 
editor@opticalconnectionsnews.com

Sales 
 

Mark Gardner / Emma Söderberg
sales@opticalconnectionsnews.com

•	 Bi-annual print and digital 
magazine

•	 Fortnightly email newsletter

•	 News website
•	 Event exposure

2026 Spring: OFC edition

•	 Wide-scale connectivity,

•	 Data centre and hyperscale networks,

•	 Emerging optics technologies (such as 
quantum networking, AI-driven optical 

solutions)

Publication date: 17 March 2026
Advertising deadline date: 1st February 2026

Distributed digitally and at 
OFC and TOP Conference

2026 Autumn: ECOC edition

•	 High-speed optical transport,

•	 AI in networks, sustainability and energy 
efficiency in fibre systems,

•	 FTTx/ access network developments.

 

Publication date: 21 September 2026
Advertising deadline date: 1 August 2026

Distributed digitally and at 
ECOC Exhibition

Editorial Calendar
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Magazine Advertising

Optical Connections is distributed digitally to a global audience and in print at major industry events including ECOC and OFC. Each edition of Optical Connections Magazine is packed 
with in-depth features, expert interviews, and product showcases. Your brand can appear alongside respected editorial content that professionals trust.

ADVERTISING

OPPORTUNITIES

Promote your brand or product in our 
high-quality print and digital editions. Full 
and half page adverts offer maximum visual 
impact and are ideal for product launches, 
rebrands, or reinforcing your company’s 
leadership in the optical communications 
market.

Includes a dedicated url on your advert in 
the digital edition. 

Full page £2,235 

Half page £1,385

Premium placement from £2,790 
Inside front cover, inside back cover, or 
double-page spread.

Display advertising Promotional Feature

A 600-word, editorial-style advertorial written 
around your message and accompanied by 
your company logo and image.

This feature seamlessly blends into our 
editorial environment, presenting your 
innovation or product story in a trusted, 
journalistic format, perfect for conveying 
thought leadership with a promotional edge.

Includes a dedicated url on your advert in 
the digital edition. 

 
Promotional Feature 
£2,295 

T
oday the information age is giving way to an 
intelligence revolution: data at hyperscale speeds, 
nearly 50 billion devices communicating with 
each other, broader wireless coverage areas, and 
an explosion of content. The internet has become 
the great enabler – giving the connected access 

to large information repositories, instant communications 
(audio/video), and a platform for discourse affecting geopolitics. 

With the acquisition of Oclaro in December of 2018, 
Lumentum seized first-mover advantage in a consolidating 
optical communications industry. It reaffirms a leadership 
role and underscores the focus on accelerating proven 
innovative photonic chip design, cost-effective highly-scalable 
manufacturing, and leveraging foundational technologies for 
component and subsystem solutions. 

Lumentum has augmented its foundational technologies 
leveraging materials expertise in gallium arsenide (GaAs), and 
indium phosphide (InP) for advanced global manufacturing 
capabilities. Successfully orchestrating the right combination 
of these disparate resources yields economies of scale at the 
fundamental photonic chip level. This strength gives Lumentum 
a differentiated leadership position for wireless, access, and 
datacom markets. Lumentum can point to examples where the 
company was “first-to-scale” and “first-to-market” in ROADMs, 
CFP2-ACO, EMLs, amongst others.

Lumentum has a wide array of laser chips (EMLs, DMLs, and 
VCSELS) enabling many products including 100G Lambda MSA-
compliant 400G modules including QSFP56-DD FR4, OSFP FR4, 
100G single lambda QSFP28 DR/FR, and 25GE SFP28 LR.     

Lumentum’s combination of foundational InP chip 
technology, scalable wafer fabrication, and robust IP yields 
sophisticated digital coherent transmission products. The 
CFP2-DCO 100G/200G pluggable transceiver is a CFP2 
MSA-compliant digital coherent optical module designed for 
line-side trunk DWDM data center interconnect (DCI), metro 
carrier, and regional/long haul applications. Along with earlier 

generation modules, Lumentum has consistently demonstrated 
support of open networks with top-tier networking equipment 
manufacturers (NEMs) systems and graybox platforms.  

Lumentum offers a complete and comprehensive portfolio 
of ROADMs, amplifiers, and optical channel monitors that 
provide switching, routing, and signal conditioning. ROADM 
adoption and deployment are now occurring worldwide at 
unprecedented levels across telco, web, and cable operator 
networks. Over two decades of experience in optical 
transport, especially with wavelength selective switch (WSS) 
products, has given Lumentum a deep reservoir of intellectual 
property and application awareness. Lumentum has extensive 
foundational expertise in free space optics, LCoS, MEMs, PLC, 
and GaAs technology, all of which are integral to constructing 
sophisticated ROADM-based line systems. 

Convergence around colorless directionless (CD) and 
colorless directionless and contentionless (CDC) ROADM 
network architectures has provided clarity on roadmaps and 
enabled innovation focus. The TrueFlex® Contentionless 
Twin 8x24 is an excellent example of combining multiple 
foundational elements into an innovative solution. The TrueFlex 
Contentionless Twin 8x24 delivers low loss, removing the 
need for multiple erbium-doped fiber amplifier (EDFA) arrays in 
many network designs while enabling add/drop port scaling to 
support capacity growth in CDC networks.

With the completion of the Oclaro acquisition, customers can 
take advantage of best-in-class products. The combination of 
the two companies promises to accelerate the development 
of new innovative solutions. Leveraging an expanded global 
manufacturing 
capability, advanced 
testing, and quality 
regimens, helps to 
solidify an industry-
leading position for 
Lumentum.

PROMOTIONAL 
FEATURE
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LUMENTUM BUILDS  
ON ACQUISITION
SEIZES FIRST-MOVER ADVANTAGE IN CONSOLIDATING MARKET

KEVIN BOURG,

HFC NETWORK

C
able operators are 
continually upgrading 
their networks through 
node segmentations 
and node splits, which 
lead to increases in the 
RF spectrum delivered 

to customers, allowing for faster internet 
speeds and increased channel counts. 

While today’s network upgrades are 
more demanding, they come with better 
options. Traditional hybrid fi bre coax 
(HFC) networks that are upgraded or 
deployed must be able to accommodate 
today’s architectures with an eye towards 
tomorrow’s needs.  These new fi bre 
deep architectures are pushing fi bre 
within kilometres of the home allowing 
operators to easily consider deploying 
a surgical fi bre-to-the-home (FTTH) 
deployment as needed.

Looking beyond the Gigabit network
Internet billboard speeds of up to 1Gbps 
of bandwidth have arrived and operators 
now set their sights on technologies 
supporting 10Gbps. These upgrade plans 
and network investments play a critical 
role in driving operators’ future success 
and satisfying consumer demand. 

For those choosing the traditional 
HFC architecture, preparations and 
deployments are underway for one 
of the largest external plant upgrades 
since the early 1990s. Nodes are being 
deployed in homes-passed groups as 
small as 64 homes with an architecture 
in which the active amplifi ers are 
removed creating a 100 percent passive 
RF environment from the node to the 
home.  In many circles this architecture 
may be referred to as Node + 0 or 
Fibre Deep.  This upgrade will require 
the deployment of up to 10 times the 
number of HFC nodes deployed today 
and an equal amount of expansion in the 
headend/primary nodes.

Other operators are incorporating 
FTTH-enabling technologies into their 
existing HFC plant. For instance, CATV 
operators have chosen a path of radio 
frequency over glass (RFoG). An RFoG 
solution uses the same outside plant 
architectural elements of a traditional 

The cable industry is becoming 
increasingly competitive and it is 
more challenging than ever to meet 
fast-rising consumer expectations. 
By Kevin Bourg, network architect, 
Corning Optical Communications

OPTIMISING YOUR HFC 
NETWORK EVOLUTION 
WHILE LAYING A FOUNDATION FOR 
SEAMLESS MIGRATION TO FTTH

FTTH deployment. However, higher-
level services are delivered natively using 
RF video and DOCSIS-based internet 
and voice services. This preserves the 
network elements within the residence 
and the upstream billing, management 
and service delivery platforms.

Although RFoG does provide a nice 
“drop-in” solution towards FTTH, 
challenges with upstream contention has 
resulted in operators moving towards a 
traditional PON protocol called EPON. 
The result is a movement away from 
native DOCSIS-based internet and voice 
services towards a traditional Internet 
Protocol (IP) services model.  CableLabs 
published the standard DOCSIS 
Provisioning over EPON (DPoE) allowing 
for the integration of an EPON platform 
with billing, management and service 
delivery platforms typically deployed in a 
DOCSIS environment.

Operators have their choice of options 
and the key is ensuring that the next 
major outside plant upgrade prepares 
the fi bre plant for its ultimate migration 
to FTTH – whether across an operator’s 
entire region or within a single node-
serving area. 

Whichever the chosen path, speed to 
deployment, quality of workmanship and 
future upgradability are critical. 

Building the optimised network 
The ability to upgrade the outside plant 
quickly and cost-e� ectively to FTTH 
is key to maintaining a competitive 
advantage as subscribers’ bandwidth 
demands continue to grow exponentially. 

Whether networks use a traditional HFC 
architecture or fi bre deep, the goal is to 
deploy an infrastructure that scores high 
on upgradability and low in both capital 
and operational expenses. 

Easy-to-install “plug-and-play” 

equipment for rapid rollouts and a “pay-
as-you-grow” approach to reducing 
initial construction costs will ensure low 
CapEx. Robust components to minimise 
truck rolls and simplifi ed inventory with 
network components that can be reused 
in di� erent parts of the network have 
signifi cant impacts on OpEx.

When choosing the optimal network 
architecture, the following aspects need 
careful consideration: 

Inside Plant
Subscribers’ bandwidth demand creates 
increased congestion on the headend 
and primary nodes, with components 
such as cable modem termination 
systems (CMTS) and optical transmitters 
and receivers.  For operators that have 
already occupied every square inch of 
space; adding capacity in the outside 
plant to support 10 times the number of 
HFC optical nodes will bring challenges 
to the inside plant. 

In these fi bre-rich application spaces, 
high-density fi bre management systems 
with optimised cable and jumper 
management can deliver increased 
port density and fl exibility for new and 
subsequent reconfi gurations, as well 
as for future capacity upgrades. This 
network transformation at the headend/
primary node should also address the 
requirements of connecting and cross-
connecting for multiple applications 
while also o� ering fl exibility, simplicity, 
and high density.

Local convergence points 
CATV operators driving optical 
technologies deeper into their networks 
face civil infrastructure, permitting, 
and space obstacles that can hinder 
their speed of deployment and costs. 
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KEVIN BOURG,

HFC NETWORK

The local 
convergence 
point (LCP) 
can be 
expensive, 
as it typically 
occupies 
grade-level 
space near 
pedestrian 
pavement and 
street corners 
and requires 
permitting 
and 
infrastructure 
work for 
placement. 

To deploy 
a converged 
optical infrastructure faster and with 
minimal requirements, many operators 
use existing vaults and strands to deploy 
a small, sealed LCP solution. 

Even better, a fully integrated local 
convergence point enclosure (LCPE) 
combines optical power splitting, 
muxing, and splice capabilities into one 
space-saving unit for converged and 
deep optical networks. By integrating all 
aspects of the LCP into a single, sealed 
unit, savings are made on space, time 
and money.

This design includes internal splicing 
capability, avoiding the need for a 
separate closure in the network. Sleek 
closure 
designs can 
be deployed 
where needed, 
whether in a 
vault below 
ground, in 
a pedestal 
or aerially. 
This solution 
provides 
connectivity to 
address both 
point-to-point 
connections for 
service delivery 
downstream 
(either through 
installed WDM 
devices or 
through a pass-
through fi bre) 
and supports 
migration towards FTTH with integrated 
splitters supporting a traditional passive 
optical network (PON).

Distribution network 
The distribution network provides a variety 
of network connectivity points so that 
subscribers can easily connect services. 
Traditional splice methods can be labour-
intensive and costly. Newer methods using 
factory-terminated pre-connectorised 
components have proven to speed 

deployment and lower labour costs.  
Speed of deployment is key as 

competitive operators race to 
deploy next-generation architecture 
infrastructure in the same territory. 
With a shortage of technicians who can 
splice quickly and accurately, local talent 
capable of plugging in hardened, factory 
installed connections, also known as 
pre-connectorised solutions, tend to 
be easier to fi nd. This “plug-and-play” 
capability enables three to four times 
more rapid provisioning with fewer 
installation teams, shortening time 
to revenue and minimising network 
disruption. 

As operators are faced with one of the 
largest rebuilds of an HFC plant, the use 
of these pre-connectorised solutions 
for fi bre deep and node+0 can deliver 
up to a 30 percent reduction in the total 
cost of network ownership. By using a 
pre-connectorised node cable assembly 
for example, a technician can easily plug 
the assembly directly into the distribution 
network with zero splicing.

Microcables, designed for installation 
in microduct systems using air-assisted 
installation methods, o� er increased fi bre 
density in a smaller cable diameter than 
standard loose tube cable. This cable 
technology is becoming more popular 
for its “pay-as-you-grow” approach; 
its capacity to reutilise blocked or 
congested ducts; and for enabling new 
deployment techniques such as micro 
trenching that reduce civil costs by 70% 
compared with traditional methods. 
Microcable technology also scores highly 
on installation speed and upgradability of 
fi bre cable infrastructure. 

Recent versions of these cables 
eliminate the use of binders and water 
blocking materials for much faster mid-
span access and to reduce the risk of 
bu� er tube damage, since no sharp tools 
are necessary to access the optical fi bres. 
A fl ame-retardant design on the other 
hand enables a seamless transition from 
the headend/primary node to the outside 
plant, eliminating the need for expensive 
transition points.

Subscriber drops 
The customer drop portion of the 
network has the highest complexity of 
all the network points. For example, a 

drop cable must perform in a variety of 
environments like aerial, duct, façade, 
or direct buried and it has to be suitable 
for installation within subscribers’ living 
rooms. These design requirements – 
tough, small, easy on the eyes – drive 
innovation of drop cable designs 
with technician-friendly features and 
multipurpose capabilities.

It is in the drop where pre-
connectorised solutions deliver the 
biggest benefi t. Here, where the number 
of connections reaches its peak, it is 
most important to reduce the time, cost 
and skill level of the installers. The aim 
is to achieve a fi bre installation process 
similar in speed and complexity to a 
coax CATV install, and a combination 
of hardened and fi eld-installable 
connectors makes this possible. These 
products can double the productivity of 
technicians compared to conventional 
spliced solutions.

Conclusion
 Cable TV networks have evolved 

signifi cantly with the introduction of new 
modulation techniques, higher deployed 
frequencies and increasingly congested 
upstream, all challenging the traditional 
blast and split. The relentless demand 
for bandwidth will continue to prompt 
innovation, and today’s cable operators 
have a larger toolset at their disposal to 
remain competitive. 

Operators’ choices will depend on 
individual business models and 
strategies. Once that decision is made, 
the next critical decision is selecting the 
right evolution path to help design a 
network that meets today’s needs and 
ensures seamless transition to the 
network of the future. Whatever your 
concerns – from an already highly 
congested headend/primary node, a 
shortage of skilled labour for fi bre 
splicing, or possibly the deployment of 
higher-bandwidth solutions in congested 
ducts or MDUs – the right collaborator 
should be able to optimise the return on 
your next network upgrade. 
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Recent versions of these cables 
eliminate the use of binders and water 
blocking materials for much faster mid-
span access and to reduce the risk of 
bu� er tube damage, since no sharp tools 
are necessary to access the optical fi bres. 
A fl ame-retardant design on the other 
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Fig3. A pre-connectorised CATV 
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the node location

Fig4. A pre-connectorised multiport allows users 

to literally plug the assembly directly into the 

distribution network
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Technical Feature

An 800-word, in-depth thought leadership 
article reviewed by our editorial team to 
ensure technical accuracy and professional 
tone. 
 
Position your company as an expert in its 
field by sharing detailed insights, research, 
or application case studies that demonstrate 
genuine innovation and industry authority.

Your article will be included on the website 
and includes a dedicated url on your article 
in the digital edition. 

Technical Feature 
£2,880 

Product News Item

Share up to 250 words and an image of 
your latest product, update, or innovation 
within our dedicated Product News section. 
 
Ideal for timed launches or event tie-ins, this 
concise format ensures your announcement 
is seen by readers actively looking for new 
technologies and market developments.

Includes a dedicated url on your article in 
the digital edition. 

 
 
Product News item 
£770
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Email and Newsletter Advertising

Our fortnightly email newsletter reaches 6,400 subscribers with high engagement, 37.4% open rate and 6.6% unique click rate. Advertising here ensures your brand message lands 
directly in inboxes of industry professionals.

EMAIL & NEWSLETTER 
ADVERTISING

Newsletter Sponsor

Feature your company as the 
headline sponsor of the Optical 
Connections newsletter, sent 
twice monthly to over 6,500 highly 
engaged subscribers. 
 
Your logo, 150x300px banner, 50-
word introduction, and website link 
are prominently displayed, along 
with a main banner on the Optical 
Connections website during your 
sponsorship period. 
 
This premium position places your 
brand alongside the industry’s top 
news, maximising visibility and 
reinforcing authority with a global 
audience of fibre professionals.

One month sponsorship 
£2,300

3-month sponsorship 
£2,010 per month

6-month sponsorship 
£1,440 per month

Located on the right-hand side of the Optical 
Connections newsletter, your advert appears next to 
key industry headlines and feature stories, ensuring 
consistent visibility throughout the issue. 
 
It’s an ideal format for raising awareness of upcoming 
events, product launches, or thought leadership 
campaigns in a cost-effective and high-engagement 
placement.

One month £600

3-month £540 per month

6-month £430 per month

Sidebar Impact Ad

Deliver your message directly to 
our full subscriber base through a 
dedicated branded email designed 
in the Optical Connections style. 
This one-off email can include up 
to 350 words, three images, and 
three custom URLs — perfect for 
major announcements such as 
product launches, partnerships, or 
event participation. 
Your announcement is also 
featured in the following newsletter 
with a link to the full content, 
extending exposure and click-
through opportunities. 

Partner Announcement 
£2,950

Partner Announcement
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Website Advertising

The Optical Connections website attracts a global audience of optical communications professionals, engineers, and executives seeking the latest news and insights. 
With strong monthly traffic and a highly relevant readership, it offers a cost-effective and targeted platform to extend your brand’s presence.

WEBSITE

ADVERTISING

Top Banner Side Banner Promotional Feature (Web) Video Spotlight

Positioned at the top of every page across 
the Optical Connections website, the top 
banner delivers maximum visibility and 
constant exposure to visitors browsing 
news, features, and event coverage.

It’s perfect for major announcements, new 
product campaigns, or driving traffic to your 
website ahead of key events like ECOC or 
OFC.

Available for one, three, or six-month 
campaigns with limited shared placements 
to maintain visibility.

One month £940

3-month £890 per month

6-month £815 per month

Displayed alongside news stories and 
feature articles in a high-traffic area of 
the site, the side banner offers sustained 
brand presence and excellent engagement 
throughout the visitor journey. 

It’s prominent placement next to editorial 
content makes it ideal for maintaining 
ongoing visibility or supporting specific 
marketing initiatives.

 

One month £685

3-month £615 per month

6-month £550 per month

Showcase your company’s innovation, 
event presence, or thought leadership with 
a 600-word article, one image, and your 
company logo, professionally presented on 
the Optical Connections website. 
 
This feature is also promoted via our 
newsletter, driving qualified traffic directly to 
your content and ensuring visibility beyond 
the homepage. 

Promotional Feature (Web)  
£2,065

Bring your brand to life with a 2–5 minute 
video feature hosted on the Optical 
Connections homepage and on a 
dedicated page for ongoing engagement. 
 
Use this format to introduce your company, 
demonstrate a new product, or share 
executive insights with an international 
audience. Product videos can be supplied 
by you, or interviews can be carried out with 
our editorial team (via Zoom/Teams) and 
produced with a professional finish. 
 
Video Spotlight 
£1,150

(limited availability)
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Advertising Packages

Maximise your impact around major industry events with a fully integrated pre-, during-, and post-
event promotional campaign. Featuring print, digital, video, and email elements, this package builds 
anticipation, drives booth traffic, and keeps your brand visible long after the event ends.

Includes: 
 
Event Spotlight Feature (Pre-Event) – A half page advert or 300 word-editorial feature, featured in the 
preceding magazine edition. 
 
Website Video Spotlight or Event Video Feature – 2-5 minute video interview recorded ahead of the 
event via Zoom with our Optical Connections News team. Highlights your event participation, product 
previews, or company announcements. Hosted on homepage and promoted via newsletter and 
social channels. 
 
Partner Announcement Email – Dedicated pre-event send to announce participation, product 
launches, or booth highlights. 
 
Post-Event Product News Item – Written summary highlighting your achievements, launches, or 
partnerships announced at the event. Keeps your event coverage active after the show.

Example uses

•	 Announce new products or partnerships ahead of OFC and/or ECOC.

•	 Share executive insights on trends shaping the industry.

•	 Showcase booth demonstrations or innovations from the show floor.Present post-event results, 
awards, or customer feedback.

Event Spotlight Package £5,350

ADVERTISING 
PACKAGES

Event Spotlight

Boost your online visibility and audience engagement with a targeted, three-month digital campaign 
across our website and newsletter platforms. 
Combining banner advertising, a promotional feature, and recurring email exposure, this package 
ensures your brand remains front of mind with industry professionals year-round.

Includes:

Side Website Banner (3 months) – Continuous visibility across all site pages. 
 
Promotional Web Feature – 600-word feature highlighting your latest innovation or announcement. 
 
Newsletter Sidebar Impact Ad (3 months) – Reinforces brand presence across multiple email 
campaigns. 
 
 
Digital Visibility Package £4,125

Digital Visibility Package

Optional package add-ons:

Can be added to Event Spotlight or Digital Visibility packages

Social media promotion - 3x posts included on Optical Connections LinkedIn and X channels for 
extra reach (+£425) 
 
Technical feature article – 800-word feature highlighting your latest innovation or announcement 
(+£2,750)

Product news article – 250-word feature highlighting your latest innovation or announcement 
shared on the website (+£675)
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Technical Specifications
TECHNICAL

SPECIFICATIONS

Email and Newsletter

	 Specification
Newsletter Sponsor	 Logo - Static 72dpi RGB JPG or 72dpi 

Indexed Colour GIF.
	 Dimensions - Max. 150px wide.
	 Word from our sponsor - Up to 50 words 

with a hyperlink, supplied in word or via 
email

	 Newsletter Banner - Static 72dpi RGB 
JPG or 72dpi Indexed Colour GIF. 

	 Dimensions - 150px Wide X 300px High
	 Website Banner - 468 x 90px gif, jpg 

or png Max initial file load size 100kb, 
max video animation frame rate 24fps 
Maximum animation length 6 seconds

Sidebar Newsletter Ad	 Banner advert - Static 72dpi RGB JPG or
	  72dpi Indexed colour gif
	 Dimensions - 150px Wide X 150px High

Text Advertisement	 Up to 250 words provided in a word 
document

	 One image included within text (max 
300px wide)

	 URL for ‘Find out more’

Optical Connections	 Up to 350 words supplied in a word 
document 

Partner Announcement	 One header image (max 600px wide)  
Up to 4 images included within text (max 
300 px wide)

	 URL for ‘Find out more’ plus up to 3 
additional hyperlinks within the text

	 50-60 summary text for inclusion in the 
Optical Connnections Newsletter

Social media promotion	 1 image plus up to 100 words for LinkedIn 
plus one url / max 280 characters for X. 
Provide dates for posting.

Magazine

	 Specification

Half page advert	 Spring: 179.9mm x 120.1mm 
Autumn:Type area 180mm x 120mm 
(horizontal half page)

	 Type area 93mm x 250mm (vertical half 
page)

	  
Artwork supplied as 300dpi, CMYK PDF

Full page advert	 Spring: 179.9mm x 241.1mm 
Bleed dimensions 221.9mm x 285.4mm

	 Trim dimensions 215.9mm x 279.4mm 
Autumn: Type area 180mm x 267mm

	 Bleed dimensions 216mm x 303mm
	 Trim dimensions 210mm x 297mm
	  

Artwork supplied as 300dpi, CMYK PDF

Double page spread	 Artwork supplied as 300dpi, CMYK PDF
	 Type area 390mm x 267mm
	 Bleed dimensions 426mm x 303mm
	 Trim dimensions 420mm x 297mm

Promotional feature	 600 words, 1 image and Company 
logo (max 300 px wide on a transparent 
or white background) plus one url for 
inclusion on the digital version

Technical feature	 800 words, 4 images plus headshot 
photo. 100 word teaser for inclusion 
in the newsletter and url for the digital 
edition.

 
Product News	 Max 250 words supplied in a word 

document
	 One image supplied as a 300dpi CMYK 

in JPG (preferred) or TIF, 60mm x 50mm 
minimum on a transparent or white 
background.

Website

	 Specification
Top banner	 468 x 90px gif, jpg or png / Max initial file 

load size 100kb / Max video animation 
frame rate 24fps / Max animation length 6 
seconds

Side banner	 240 x 400px gif, jpg or png / Max initial 
file load size 100kb / Max video animation 
frame rate 24fps / Max animation length 6 
seconds

Promotional Feature (Web)	 600 words, 1 image and Company logo 
plus 100 word teaser paragraph for 
inclusion in the newsletter.

Video Spotlight	 Video provided in mp4 format 
250 words to accompany video on 
dedicated page plus one url

Packages

Event Spotlight:
•	 Advert: Artwork supplied as 300dpi, CMYK PDF Type area 

180mm x 120mm (horizontal half page)
•	 Article: 300 words plus one image
•	 Video - 2-3 minute video provided in mp4 format plus 100 words
•	 Partner announcement: One header image (max 600px wide), up 

to 4 images included within text (max 300 px wide), URL for ‘Find 
out more’ plus up to 3 additional hyperlinks within the text

•	 50-60 summary text for inclusion in the newsletter	
•	 Post event news: 300 words plus one image

Digital Visibility:
•	 Side banner: 240 x 400px gif, jpg or png / Max initial file load size 

100kb Max video animation frame rate 24fps / Max animation 
length 6 seconds

•	 Promotional Feature (Web): 600 words, 1 image and Company 
logo plus 100 word teaser paragraph for inclusion in the 
newsletter.	

•	 Sidebar Newsletter Ad: Static 72dpi RGB JPG or 72dpi Indexed 
colour gif Dimensions - 150px Wide X 150px High


