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ABOUT

About Optical Connections
Optical Connections has been providing the fibre optic community with the latest industry news and reports for more than 10 years via our website, regular email newsletter and quarterly magazine.
We provide coverage of market influencing technology advancements, commercial prospects, product developments and unique insight from our editorial team, making Optical Connections an essential
source of information for our readers from across the industry.
With links to the ECOC Exhibition and TOP Conference, the Optical Connections magazine is the only publication to be included in both visitor and exhibitor bags during both events, reaching over 6,000
attendees, as well as being distributed at a range of events throughout the year including OFC, DataCentre World, Broadband World Forum, PIC International and AngaCom. Digital copies of the magazine
are available for download from the website.

Editorial Team
Editor

Contributing Journalists:

Contact Us:

Peter Dykes

Antony Savvas

peter.dykes@opticalconnectionsnews.com

Ellen Manning

+44 (0) 7747 444 252

John Williamson
The editor also welcomes contributions or editorial proposals from industry about the following subjects:
New technical developments, technologies, case studies, network problem-solving, business
developments and standards affecting the industry.

Magazine
distributed at key events
each year
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Magazine
(in print and digital)
reaches 11,700

Average newsletter total
open rate:
37.0%

Average newsletter
total click rate:
11.7%

Average website visitors
each month:
4,100

Average website page
views each month:
8,000

ADVERTISING
OPPORTUNITIES

Advertising opportunities

Optical Connections provides an exceptional opportunity to promote your business, products and services to your target audience, whether you want to increase brand awareness, launch a new product or
share your latest company news. We have a range of stand alone advertising opportunities across our magazine, website and newsletter, which can also be combined to create the right package to suit your
needs.

Magazine

Website

Published four times a year to coincide with the biggest
industry events.

Our website contains the very latest
news and developments from across
the industry and is visited by more than

Reach 11,700 readers and advertise with full or half page
adverts, share your product news or a technical article.

Email Newsletter
Sent twice each month to over 7,000 email
subscribers, containing the latest industry news.
Advertise with a button advert or raise the profile of
your company as newsletter sponsor.

Share your company announcement
or product news, promote your
company with a top or side web
banner

Partner Announcements
Share your message directly with our readers
in the form of our Partner Announcement
email broadcasts.
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MAGAZINE
ADVERTISING

Optical Connections: Magazine

The Optical Connections Magazine is produced four times a year, and distributed at some of the largest events in the industry including OFC, ANGAcom and ECOC Exhibition, along with Data Centre World,
PIC International and Broadband World Forum. With content tailored to each event, the magazines are the perfect opportunity to get seen by industry professionals from around the globe.

KEVIN BOURG,
HFC NETWORK

Technical Feature Article

Display advertising
A full advertisement will be placed into the print and
digital magazine, and a custom URL can be included on
the advert in the digital edition.
There is also the opportunity to feature your advert on the
inside front cover of the magazine

Promote your latest developments in the form
of a technical white paper or thought leadership
article. Approximately 800 words with up to four
supporting images, your article will be reviewed by
our editor and will be featured both on the Optical
Connections website, and associated newsletter.

£2,495

The magazine (in print and digital) reaches over 13,700,
so there is huge exposure on offer.

LUMENTUM BUILDS
ON ACQUISITION

T
Share up to 250 words and an image of your
product in our dedicated Product News showcase
section, to co-incide with your attendance at a
particluar industry event. Your news will also be
shared on the Optical Connections website.

£695
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able operators are
continually upgrading
their networks through
node segmentations
and node splits, which
lead to increases in the
RF spectrum delivered
to customers, allowing for faster internet
speeds and increased channel counts.
While today’s network upgrades are
more demanding, they come with better
options. Traditional hybrid fibre coax
(HFC) networks that are upgraded or
deployed must be able to accommodate
today’s architectures with an eye towards
tomorrow’s needs. These new fibre
deep architectures are pushing fibre
within kilometres of the home allowing
operators to easily consider deploying
a surgical fibre-to-the-home (FTTH)
deployment as needed.

Looking beyond the Gigabit network
Internet billboard speeds of up to 1Gbps
of bandwidth have arrived and operators
now set their sights on technologies
supporting 10Gbps. These upgrade plans
and network investments play a critical
role in driving operators’ future success
and satisfying consumer demand.
For those choosing the traditional
HFC architecture, preparations and
deployments are underway for one
of the largest external plant upgrades
since the early 1990s. Nodes are being
deployed in homes-passed groups as
small as 64 homes with an architecture
in which the active amplifiers are
removed creating a 100 percent passive
RF environment from the node to the
home. In many circles this architecture
may be referred to as Node + 0 or
Fibre Deep. This upgrade will require
the deployment of up to 10 times the
number of HFC nodes deployed today
and an equal amount of expansion in the
headend/primary nodes.
Other operators are incorporating
FTTH-enabling technologies into their
existing HFC plant. For instance, CATV
operators have chosen a path of radio
frequency over glass (RFoG). An RFoG
solution uses the same outside plant
architectural elements of a traditional
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The cable industry is becoming
increasingly competitive and it is
more challenging than ever to meet
fast-rising consumer expectations.
By Kevin Bourg, network architect,
Corning Optical Communications
FTTH deployment. However, higherlevel services are delivered natively using
RF video and DOCSIS-based internet
and voice services. This preserves the
network elements within the residence
and the upstream billing, management
and service delivery platforms.
Although RFoG does provide a nice
“drop-in” solution towards FTTH,
challenges with upstream contention has
resulted in operators moving towards a
traditional PON protocol called EPON.
The result is a movement away from
native DOCSIS-based internet and voice
services towards a traditional Internet
Protocol (IP) services model. CableLabs
published the standard DOCSIS
Provisioning over EPON (DPoE) allowing
for the integration of an EPON platform
with billing, management and service
delivery platforms typically deployed in a
DOCSIS environment.
Operators have their choice of options
and the key is ensuring that the next
major outside plant upgrade prepares
the fibre plant for its ultimate migration
to FTTH – whether across an operator’s
entire region or within a single nodeserving area.
Whichever the chosen path, speed to
deployment, quality of workmanship and
future upgradability are critical.

Building the optimised network
The ability to upgrade the outside plant
quickly and cost-effectively to FTTH
is key to maintaining a competitive
advantage as subscribers’ bandwidth
demands continue to grow exponentially.
Whether networks use a traditional HFC
architecture or fibre deep, the goal is to
deploy an infrastructure that scores high
on upgradability and low in both capital
and operational expenses.
Easy-to-install “plug-and-play”

equipment for rapid rollouts and a “payas-you-grow” approach to reducing
initial construction costs will ensure low
CapEx. Robust components to minimise
truck rolls and simplified inventory with
network components that can be reused
in different parts of the network have
significant impacts on OpEx.

When choosing the optimal network
architecture, the following aspects need
careful consideration:
Inside Plant
Subscribers’ bandwidth demand creates
increased congestion on the headend
and primary nodes, with components
such as cable modem termination
systems (CMTS) and optical transmitters
and receivers. For operators that have
already occupied every square inch of
space; adding capacity in the outside
plant to support 10 times the number of
HFC optical nodes will bring challenges
to the inside plant.
In these fibre-rich application spaces,
high-density fibre management systems
with optimised cable and jumper
management can deliver increased
port density and flexibility for new and
subsequent reconfigurations, as well
as for future capacity upgrades. This
network transformation at the headend/
primary node should also address the
requirements of connecting and crossconnecting for multiple applications
while also offering flexibility, simplicity,
and high density.

Fig1. High-density fibre distribution
systems maximise space in the head-end
with manageable density

deployment and lower labour costs.
Speed of deployment is key as
competitive operators race to
deploy next-generation architecture
infrastructure in the same territory.
With a shortage of technicians who can
splice quickly and accurately, local talent
capable of plugging in hardened, factory
installed connections, also known as
pre-connectorised solutions, tend to
be easier to find. This “plug-and-play”
capability enables three to four times
more rapid provisioning with fewer
installation teams, shortening time
to revenue and minimising network
disruption.
As operators are faced with one of the
largest rebuilds of an HFC plant, the use
of these pre-connectorised solutions
for fibre deep and node+0 can deliver
up to a 30 percent reduction in the total
cost of network ownership. By using a
pre-connectorised node cable assembly
for example, a technician can easily plug
the assembly directly into the distribution
network with zero splicing.
Microcables, designed for installation
in microduct systems using air-assisted
installation methods, offer increased fibre
density in a smaller cable diameter than
standard loose tube cable. This cable
technology is becoming more popular
for its “pay-as-you-grow” approach;
its capacity to reutilise blocked or
congested ducts; and for enabling new
deployment techniques such as micro
trenching that reduce civil costs by 70%
compared with traditional methods.
Microcable technology also scores highly
on installation speed and upgradability of
fibre cable infrastructure.
Recent versions of these cables
eliminate the use of binders and water
blocking materials for much faster midspan access and to reduce the risk of
buffer tube damage, since no sharp tools
are necessary to access the optical fibres.
A flame-retardant design on the other
hand enables a seamless transition from
the headend/primary node to the outside
plant, eliminating the need for expensive
transition points.

Subscriber drops
The customer drop portion of the
network has the highest complexity of
all the network points. For example, a

Distribution network
The distribution network provides a variety
of network connectivity points so that
subscribers can easily connect services.
Traditional splice methods can be labourintensive and costly. Newer methods using
factory-terminated pre-connectorised
components have proven to speed

Local convergence points
CATV operators driving optical
technologies deeper into their networks
face civil infrastructure, permitting,
and space obstacles that can hinder
their speed of deployment and costs.
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Fig4. A pre-connectorised multiport allows users
to literally plug the assembly directly into the
distribution network

Fig3. A pre-connectorised CATV
node assembly allows users to
faster configure the system at
the node location

drop cable must perform in a variety of
environments like aerial, duct, façade,
or direct buried and it has to be suitable
for installation within subscribers’ living
rooms. These design requirements –
tough, small, easy on the eyes – drive
innovation of drop cable designs
with technician-friendly features and
multipurpose capabilities.
It is in the drop where preconnectorised solutions deliver the
biggest benefit. Here, where the number
of connections reaches its peak, it is
most important to reduce the time, cost
and skill level of the installers. The aim
is to achieve a fibre installation process
similar in speed and complexity to a
coax CATV install, and a combination
of hardened and field-installable
connectors makes this possible. These
products can double the productivity of
technicians compared to conventional
spliced solutions.

Conclusion
Cable TV networks have evolved
significantly with the introduction of new
modulation techniques, higher deployed
frequencies and increasingly congested
upstream, all challenging the traditional
blast and split. The relentless demand
for bandwidth will continue to prompt
innovation, and today’s cable operators
have a larger toolset at their disposal to
remain competitive.
Operators’ choices will depend on
individual business models and
strategies. Once that decision is made,
the next critical decision is selecting the
right evolution path to help design a
network that meets today’s needs and
ensures seamless transition to the
network of the future. Whatever your
concerns – from an already highly
congested headend/primary node, a
shortage of skilled labour for fibre
splicing, or possibly the deployment of
higher-bandwidth solutions in congested
ducts or MDUs – the right collaborator
should be able to optimise the return on
your next network upgrade.
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Promotional Feature

SEIZES FIRST-MOVER ADVANTAGE IN CONSOLIDATING MARKET

Product News

WHILE LAYING A FOUNDATION FOR
SEAMLESS MIGRATION TO FTTH

The local
convergence
point (LCP)
can be
expensive,
as it typically
occupies
grade-level
space near
pedestrian
pavement and
street corners
and requires
permitting
and
infrastructure
work for
placement.
To deploy
a converged
optical infrastructure faster and with
minimal requirements, many operators
use existing vaults and strands to deploy
a small, sealed LCP solution.
Even better, a fully integrated local
convergence point enclosure (LCPE)
combines optical power splitting,
muxing, and splice capabilities into one
space-saving unit for converged and
deep optical networks. By integrating all
aspects of the LCP into a single, sealed
unit, savings are made on space, time
and money.
This design includes internal splicing
capability, avoiding the need for a
separate closure in the network. Sleek
closure
designs can
be deployed
where needed,
whether in a
vault below
ground, in
a pedestal
or aerially.
This solution
provides
connectivity to
address both
point-to-point
connections for
Fig2.A
service delivery
downstream
fully
integrated
(either through
installed WDM
local convergence point
devices or
enclosure saves space,
through a passtime and money
through fibre)
and supports
migration towards FTTH with integrated
splitters supporting a traditional passive
optical network (PON).

PROMOTIONAL
FEATURE

Full page £1,995 / IFC £2,495
Half page £1,095

KEVIN BOURG,
HFC NETWORK

OPTIMISING YOUR HFC
NETWORK EVOLUTION

oday the information age is giving way to an
intelligence revolution: data at hyperscale speeds,
nearly 50 billion devices communicating with
each other, broader wireless coverage areas, and
an explosion of content. The internet has become
the great enabler – giving the connected access
to large information repositories, instant communications
(audio/video), and a platform for discourse affecting geopolitics.
With the acquisition of Oclaro in December of 2018,
Lumentum seized first-mover advantage in a consolidating
optical communications industry. It reaffirms a leadership
role and underscores the focus on accelerating proven
innovative photonic chip design, cost-effective highly-scalable
manufacturing, and leveraging foundational technologies for
component and subsystem solutions.
Lumentum has augmented its foundational technologies
leveraging materials expertise in gallium arsenide (GaAs), and
indium phosphide (InP) for advanced global manufacturing
capabilities. Successfully orchestrating the right combination
of these disparate resources yields economies of scale at the
fundamental photonic chip level. This strength gives Lumentum
a differentiated leadership position for wireless, access, and
datacom markets. Lumentum can point to examples where the
company was “first-to-scale” and “first-to-market” in ROADMs,
CFP2-ACO, EMLs, amongst others.
Lumentum has a wide array of laser chips (EMLs, DMLs, and
VCSELS) enabling many products including 100G Lambda MSAcompliant 400G modules including QSFP56-DD FR4, OSFP FR4,
100G single lambda QSFP28 DR/FR, and 25GE SFP28 LR.
Lumentum’s combination of foundational InP chip
technology, scalable wafer fabrication, and robust IP yields
sophisticated digital coherent transmission products. The
CFP2-DCO 100G/200G pluggable transceiver is a CFP2
MSA-compliant digital coherent optical module designed for
line-side trunk DWDM data center interconnect (DCI), metro
carrier, and regional/long haul applications. Along with earlier
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generation modules, Lumentum has consistently demonstrated
support of open networks with top-tier networking equipment
manufacturers (NEMs) systems and graybox platforms.
Lumentum offers a complete and comprehensive portfolio
of ROADMs, amplifiers, and optical channel monitors that
provide switching, routing, and signal conditioning. ROADM
adoption and deployment are now occurring worldwide at
unprecedented levels across telco, web, and cable operator
networks. Over two decades of experience in optical
transport, especially with wavelength selective switch (WSS)
products, has given Lumentum a deep reservoir of intellectual
property and application awareness. Lumentum has extensive
foundational expertise in free space optics, LCoS, MEMs, PLC,
and GaAs technology, all of which are integral to constructing
sophisticated ROADM-based line systems.
Convergence around colorless directionless (CD) and
colorless directionless and contentionless (CDC) ROADM
network architectures has provided clarity on roadmaps and
enabled innovation focus. The TrueFlex® Contentionless
Twin 8x24 is an excellent example of combining multiple
foundational elements into an innovative solution. The TrueFlex
Contentionless Twin 8x24 delivers low loss, removing the
need for multiple erbium-doped fiber amplifier (EDFA) arrays in
many network designs while enabling add/drop port scaling to
support capacity growth in CDC networks.
With the completion of the Oclaro acquisition, customers can
take advantage of best-in-class products. The combination of
the two companies promises to accelerate the development
of new innovative solutions. Leveraging an expanded global
manufacturing
capability, advanced
testing, and quality
regimens, helps to
solidify an industryleading position for
Lumentum.
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Share up to 600 words and one image of your product
development on a single page in Optical Connections News
magazine. This could coincide with a new product launch or
attendance at a particular industry event. The Promotional feature
will also be replicated on the Optical Connections website.

£1,995
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Package any of these with...
Newsletter sponsorship or a website banner
and further raise the profile of your company.

Contact John Steward for further details or to
discuss your requirements:
E: john.steward@opticalconnectionsnews.com
T: +44 (0) 7742 570064
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WEBSITE
ADVERTISING

Optical Connections: Website
The Optical Connections website is viewed more than 8,000 times each month by over 5,300 visitors.

Top website banner
Banners are a great way to reach a large number
of customers quickly and the top banner features
on every page of the website for maximum
visibility. Campaigns can last from one to six
months and the position will be shared between
a maximum of three companies. The banner can
include a URL of your choice.

Video promotion
Get close to your customers with a live personalised
presentation of your business. 12-15 minutes in length,
your video will feature on the Optical Connections
website home page, and when clicked, opens up to a
larger more easily viewable video.

£995pm

£825pm (1 month)
£775pm (3 months)
£675pm (6 months)
Side website banner
The side website banner features in
alongside our news stories in a high traffic
area of the website. Campaigns can last
from one to six months and the position will
be shared with up to two other companies.
The banner features across all pages of the
website, and can include a custom URL.

£725pm (1 month)
£675pm (3 months)
£575pm (6 months)

Technical Feature Article
Promote your latest developments in the form of a technical white
paper or thought leadership article. Approximately 800 words with up
to four supporting images, your article will be reviewed by our editor
and will be featured both on the Optical Connections website, and
associated newsletter.

£1,595

Package any of these with...
An advert in the magazine or newsletter
sponsorship to further raise the profile of your
company or product announcement.

Contact John Steward for further details or to
discuss your requirements:
E: john.steward@opticalconnectionsnews.com
T: +44 (0) 7742 570064
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EMAIL
ADVERTISING

Optical Connections: Email

The Optical Connections newsletter is sent out twice each month to over 6,000 email subscribers.

Newsletter sponsor
Sponsoring the Optical Connections Newsletter
gives you a huge amount of visibility. Sent twice
each month, your content will feature on two email
newsletters.
Include your company logo, banner with custom URL
and 50 words of text. Sponsorship also includes a
main banner on the Optical Connections website for
the month/s of your sponsorship.

£2000pm (1 month)
£1,750pm (3 months)
£1,250pm (6 months)

Partner Announcement
Share your message directly with our readers
in the form of our Partner Announcement email
broadcasts. Your message of up to 600 words with
three images and three custom URLS will be set
within our Optical Connections branded template
and distributed once to our subscribers.
Your announcement will also be featured in the next
Optical Connections newsletter with a link through to
the full email

£2,550

Newsletter button advert
Located on the right hand side of the Optical
Connections newsletter, your button advert will face
the key industry stories of each month.

£525pm (1 month)
£475pm (3 months)
£375pm (6 months)
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Package any of these with...
A product news item, technical article and or/
advert in the magazine further raise the profile of
your company and announcement.
Contact John Steward for further details or to
discuss your requirements:
E: john.steward@opticalconnectionsnews.com
T: +44 (0) 7742 570064

CUSTOM
PACKAGES

Optical Connections: Custom packages

We understand that our standard packages may not be the best fit for your promotional requirements, so if you cannot see what you are looking for, please get in touch to discuss your project. Examples of
alternative promotional opportunities we have created in the past are below.

Online blog
Share insight, knowledge and developments with the Optical Connections audience
via our Guest Blog. Each article allows for up to 600 words of text with accompanying
images and a URL. The blog will sit in a dedicated section on the website, will be
previewed on the homepage and featured in the newsletter.

£1,595

Text Advert
Ideal for shorter announcements with a specific call to
action. Your text advert will feature on the website and
have a headline and link in the Optical Connections
newsletter.
Up to 250 words + 1 image

£1,095

Contact John Steward for further details or to
discuss your requirements:
E: john.steward@opticalconnectionsnews.com
T: +44 (0) 7742 570064
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Webinars
Optical Connections webinar series

Call for Speakers

Optical Connections is pleased to continue our webinar series in 2022.

The webinars are a fantastic opportunity for 4 to 5 speakers to come together to
discuss the latest developments in the industry.

Developed in conjunction with the Market Focus Committee the webinar program
launched in early 2021 and our 2022 programme will launch in Spring 2022
We have a number of opportunities to get involved – enter our Call for Speakers or find
out about webinar sponsorship, further details below.

Webinar sponsorship
Sponsorship of one or more of our 2022 webinar series will provide you with the
opportunity to reach a targeted audience with a specific interest in the topic area.
One sponsor position is available for each webinar and includes:
• Company logo on all webinar content
• Mention as webinar sponsor in all webinar promotion across website, newsletters
and social media, as well as in the magazine
• One full page advert in the Optical Connections Magazine
• Opportunity to submit a speaker proposal for consideration for the webinar
• Option to add a short advertising video to the beginning and end of the published
webinar recording.
Webinar sponsorship: from £5000

If you would like to be considered for a 12-15 minute live presentation in the webinar
followed by an in-depth panel discussion with our webinar hosts (two Market Focus
Committee members) please email john.steward@opticalconnectionsnews.com
with the following information:
•
•
•

100 word presentation proposal
Company name
Your name and job role

All entries will be reviewed and rated by our Committee and all accepted content will
be published on our website, newsletters, social media and YouTube channels. We will
also publish any associated white papers where relevant.
Accepted author presentations
All speaking entries will be reviewed and rated by our Committee. Accepted
presentations will include:
• 12-15 presentation and panel discussion within the webinar
• Presentation synopsis included in Optical Connections Magazine
• Publication of accepted content on our website, newsletter, social media channels
and YouTube channel.
Accepted author presentation participation fee: £750

For more information
Contact John Steward for further details or to discuss your requirements:
E: john.steward@opticalconnectionsnews.com / T: +44 (0) 7742 570064

EDITORIAL
CALENDAR

Editorial Calendar 2022
2022 Spring

2022 Autumn: ECOC issue

Theme: Photonics

Theme: FTTH/P

• Laser arrays – construction, types and uses
• LiDAR component development
• Silicon photonics for component integratiom
• Silicon photonics in the data centre

• Field distribution components (distribution boxes, patch panels, street cabinets etc)
• Global rollout progress
• Monetizing FTTH – consumer/business plans
• Access network design, including 5G and IoT access

Publication date: March 2022
Advertising deadline date: 30th January 2022

Publication date: September 2022
Advertising deadline date: 12th August 2022

Distributed digitally and at: TOP Conference and OFC

2022 Summer
Theme: Test, Measurement & Monitoring
•
•
•
•

Component testing equipment in the laboratory
Field testing equipment
Keeping the network up and running
Subsea sensing with fibre optic cables

Publication date: May 2022
Advertising deadline date: 20th April 2022
Distributed digitally and at: Laser World of Photonics and ANGACOM

Distributed digitally and at: ECOC Exhibition

Industry Focus
• 2022 In Focus – top products and news
• The Year Ahead – expert predictions*

Publication date: January 2022
Advertising deadline date: 9th December 2022
Distributed digitally
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TECHNICAL
SPECIFICATIONS

Technical Specifications 2022

Website
Main banner

Secondary banner

Online video promotion

Newsletter sponsorship
Specification
468 x 90px gif, jpg or png
Max initial file load size 100kb
Max video animation frame rate 24fps
Maximum animation length 6 seconds

Specification
Newsletter Sponsor Logo Static 72dpi RGB JPG or 72dpi Indexed Colour GIF.
Dimensions - Max. 150px wide
Word from our sponsor

Up to 50 words with a hyperlink, supplied in word or via email

240 x 400px gif, jpg or png
Max initial file load size 100kb
Max video animation frame rate 24fps
Maximum animation length 6 seconds

Newsletter Banner

Static 72dpi RGB JPG or 72dpi Indexed Colour GIF.
Dimensions - 150px Wide X 300px High

Website Banner

468 x 90px gif, jpg or png
Max initial file load size 100kb, max video animation frame rate 24fps
Maximum animation length 6 seconds

Newsletter Button
Advert

Static 72dpi RGB JPG or 72dpi Indexed colour gif
Dimensions - 150px Wide X 150px High

Text Ad Package

Max. 250 word summary provided in a word document
Full article (max 600 words) provided in a word document
One image included within text (max 300px wide)
URL for ‘Find out more’

Video provided in mp4 format

Magazine
Specification
Full page

Artwork supplied as 300dpi, CMYK PDF
Type area 180mm x 267mm
Bleed dimensions 216mm x 303mm
Trim dimensions 210mm x 297mm

Double page spread

Artwork supplied as 300dpi, CMYK PDF
Type area 390mm x 267mm
Bleed dimensions 426mm x 303mm
Trim dimensions 420mm x 297mm

Half page

Artwork supplied as 300dpi, CMYK PDF
Type area 180mm x 120mm (horizontal half page)
Type area 93mm x 250mm (vertical half page)

Product News

Max 250 words supplied in a word document
One image supplied as a 300dpi CMYK in JPG (preferred)
or TIF, 60mm x 50mm minimum on a transparent or white
background.
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Technical Feature Article
Article

Specification
800 words
Up to 4 images (max 300 px wide on a transparent or white background)
(plus 100 word teaser paragraph for inclusion in the newsletter)

Digital
Optical Connections
Partner Announcement

150-600 words supplied in a word document
One header image (max 600px wide)
Up to 3 images included within text (max 300 px wide)
URL for ‘Find out more’ plus up to 3 additional hyperlinks within the text
50-60 summary text for inclusion in the Optical Connnections Newsletter

